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that will include the largest InterContinen-
tal hotel in the world. It is part of the compa-
ny's bid to spread its flagship upscale brand
in the U.S., where InterContinental isn't as
widely known as it is internationally.

The development, called Palazzo-del
Lagoywill include a 1,260-room InterCon-
tinental where almost half the rooms will
be condominiums for sale, said Kirk Kin-
sell, the company's head of development
in the Americas. Buyers can let the hotel
rent their units while they are away and
receive nart of the nroceeds. The resort

part of the lodging industry as wealthy con-
sumers, particularly aging baby boomers,
seek second or third homes in urban and
resort locations. The Orlando hotel will be
InterContinental's third hotel with a resi-
dential component. Another such hotel is
opening in Boston this year, and one in
Sacramento, Calif., is due to open in 2008.

London-based InterContinental Hotels
Group, which owns Holiday Inn, Crowne
Plaza and other brands, has sought to
double its flagship brand's hotels in the
U.S. The brand, created in the 1940s to
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widely known as it is internationally.

The development, called Palazzo-del
Lagoywill include a 1,260-room InterCon-
tinental where almost half the rooms will
be condominiums for sale, said Kirk Kin-
sell, the company's head of development
in the Americas. Buyers can let the hotel
rent their units while they are away and
receive part of the proceeds. The resort
also will include 994 traditional condos in
five 18-story buildings.

Scheduled to open in 2009, the project

InterContinental’s third hotel with a resi-
dential component. Another such hotel is
opening in Boston this year, and one in
Sacramento, Calif., is due to open in 2008.

London-based InterContinental Hotels
Group, which owns Holiday Inn, Crowne
Plaza and other brands, has sought to
double its flagship brand's hotels in the
U.S. The brand, created in the 1940s to
give American business travelers a place
to stay in dicey overseas destinations,
has just 15 hotels in the U.S. but 122 other

i hotels in more than 60 countries.
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InterContinental Sees U.S. Resort
By Ryan CHITTUM Development Group Inc., of Fort Lauder-

- ‘dale, Fla., while InterContinental will
InterContinental Hotels Group PLCand  manage the hotel and provide services to

a partner will soon announce they are build-  the residential component.

ine an 2800 million resort in Orlando. Fla . Condo hotels are the fastest-growing




